GIRLS INC. GIRLS ARE

STRONG, SMART & BOLD

Girls Inc. is dedicated to making a measurable difference in the lives of girls, and has developed the Girls Inc. Strong, Smart, and
Bold Outcomes Survey to measure indicators of girl success in a network-wide survey each year. In 2025, over 6,300 girls ages 9
and up, across 65 affiliate organizations, participated. Selected results are below.

GIRLS INC. PARTICIPANTS VALUE ACTIVE LIVES AND LEARN CONFIDENCE & SELF-LOVE
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GIRLS INC. PARTICIPANTS VALUE THEIR EDUCATION AND LEARN TO EXLORE THEIR
INTERESTS & DEVELOP LIFE SKILLS
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GIRLS INC. PARTICIPANTS VALUE COMMUNITY ENVVVGAGEMENT & LEADERSHIP AND
ARE OPEN-MINDED & RESPECTFUL OF OTHERS
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GIRLS INC. PARTICIPANTS FORM MENTORING RELATIONSHIPS AND LEARN NEW
THINGS IN A SAFE & SUPPORTIVE ENVIRONMENT
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