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LANCÔME AND GIRLS INC. KICK-OFF 

ANNUAL “SUMMER CAMP” DESIGNED TO INSPIRE THE  

WOMEN EXECUTIVES OF TOMORROW

Week-long Corporate Adventure 

Helps Young Women Build a Bright and Beautiful Future 

NEW YORK, July 2005 – Girls Incorporated and Lancôme kick off the third-annual Girls Inc. Corporate CampSM - a unique six day experience that gives young girls from across the country full access to the corporate world and its successful female professionals. From July 10 through July 14, 2005, this one-of-a-kind Corporate Camp awards 15 girls, ages 14 to 18, an exciting corporate experience in Lancôme’s Fifth Avenue, New York headquarters and unprecedented access to the inner workings of the cosmetic industry.  The girls are also treated to visits to the offices of New York’s legendary retailer Bloomingdale’s as well as to the editorial offices of the popular national teen magazine Elle Girl. 

Girls Incorporated, a national non-profit organization dedicated to inspiring all girls to be strong, smart and boldsm , partnered with Lancôme, one of the world’s leading beauty companies, to develop a program that connects young women – many of whom will be the first in their families to attend college – with accomplished female professionals and role models.  During the camp, women executives engage the girls in corporate meetings, activities and presentations with the goal of inspiring and teaching them about the tools they will need to become tomorrow’s business leaders.  

This new model of mentoring is a customized, highly-interactive program that includes insight into Lancôme’s product development process from start to finish; access to research facilities and brand strategy meetings; and face-to-face interaction with high-level executives
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including representatives from Lancôme’s Marketing, Human Resources, Creative, Public Relations and Education departments.  To round out their experience, the girls also visit the corporate offices of Bloomingdale’s and IFF to experience the behind-the-scenes of a large retail organization and a top fragrance house.   

“We developed this camp three years ago to inspire young women and hopefully pique their interest to pursue a corporate career,” said Dalia Chammas, Senior Vice President and General Manager, Lancôme. “We embrace the opportunity to do this each year.  Corporate Camp was designed as a learning experience for girls but our executives get so much in return.  For us, Corporate Camp is a true give-and-take opportunity.”

“We are very excited to again join with our partner, Lancôme, to provide the third annual Girls Inc. Corporate Campsm, said Joyce Roché, President of Girls Incorporated. “We believe in introducing girls to interesting work and preparing them for economic independence.  This opportunity gives girls access to a variety of disciplines within the business world and it provides them with valuable skills and knowledge to be successful in any career path.”

The Corporate Camp 2005 Participants 

Selection of participants is based on a nationwide competition in which girls at all Girls Incorporated affiliates and affiliate offices across the country are asked to develop a new product to be marketed to women.  This year’s winning entries are:  

· M.A.T. (MOST AMAZING TOWEL) BEACH TOWEL - A cotton beach towel with a woven straw backing and multiple pockets to hold various products; including sunscreen, inflatable pillow, hair products, etc.  The M.A.T. offers the convenience of carrying less to the beach and easy organization of necessities.  

Tagline:  M.A.T., the no sweat solution to your beach problems. 

· FUNKY DOT FASHION ACCESSORY - A muffler/purse that can be decorated with an accompanying accessory packet.  

Tagline:  Find Your Dot. Create It. Design It.   

-- more --

· PERSONAL POCKET - A compact wearable pocket that discreetly houses feminine hygiene products.  It is fashionable and versatile; making it easy to wear with any outfit on a belt or with a scarf.  

Tagline: Personal Pocket:  Keeps Your Personal Business “Personal.”  

Girls Incorporated® is a nonprofit organization that inspires all girls to be strong, smart, and boldSM.  With local roots dating to 1864 and national status since 1945, Girls Inc. has responded to the changing needs of girls through research-based programs and public education efforts that empower girls to understand, value, and assert their rights.  In 2002, Girls Inc. reached 685,000 girls through Girls Inc. affiliates, its website (www.girlsinc.com), and educational publications.   

Lancôme Paris, a division of L’Oréal USA, is distributed in over 2000 department and specialty stores nationwide and in more than 160 countries globally. The portfolio of products includes cosmetics, skincare, fragrance, haircare, sun and body. One of the world’s leading cosmetics companies, Lancôme is a major supporter of Girls Incorporated. 
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